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HVEM ER JEG?

Ole Stangerup
~Medlem af DMA “s PAC (Programme Advisory Committee) siden 2005

_ PACen tilrettelaegger arets konference pa mgder i foraret
~ Key Note Speakers
~Thought Leadership Series (indhold og talere)
~ Samtlige sessions (indhold og talere)
_ Ca. 500 RFP (Request Faculty Proposal) gennemlaeses og udveelges
~Valg/aendring/udvidelse af Session Tracks
~Koordinering med ansvarlige for Exhibition

_ Executive Summit, MasterClass og Intensive
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KONFERENCEN KORT FORTALT DIRECT

The Danish Direct Community

Konferencen bestar af 3 hovedelementer:

Pre
conference
LOR/SON MAN/ONS ONS/TOR
9. + 10. okt. 11. + 13. okt. 13. + 14. okt.
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FAGLIGT INDHOLD

Det faglige indhold kan opdeles i grupper

Pre
Intensives
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PRE CONFERENCE, LORDAG OG S@ONDAG DIRECT

The Danish Direct Community

Intensives LOR  SON
_Direct Marketing University .
_Fast and Furious Creative Tune-Up 111
_Multichannel Marketing IV
_Email Marketing Workshop and Certification Program .

_Aquisition and Retention
_Optimizing Your Website for Conversation and Business Success

Strategic Summit
_Mgd kolleger pa CEO og VP niveau
_Top level management strategi

Social Media Marketing Certification
_Intensiv traening
_Efter konferencen adgang til test og certificering BKMD
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MASTER CLASS
SONDAG 10.10.2010

Kate Maddox
Executive Editor, BtoB
Crain Com., Inc.

09:00-09:05 Velkomst

Graham Mudd
VP, Media & Search
comScore, Inc.

09:05-10:10 KeyNote — A comScore update

Digital Review 2010
« Hvilke forbrugertendenser har domineret det digitale medielandskab i 2010?
» Hvordan anvender forbrugerne deres digitale medietid?

» Hvilke nye og "upcoming” teknologier nyder markedets bevagenhed?

- Hvad er status pa det digitale annoncemarked?

« Hvordan andrer tendenserne i mobile marketing det digitale landskab?

10:10-10:20 Pause
B KM
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MASTER CLASS
SONDAG 10.10.2010

Onder Oguzhan
Partner

Peppers & Rogers Group
Managed Analytics

10:20-11:15 Marketing Investment Strategies
Maximizing Your ROMI Mix

» Marketingstrategi der saenker investeringsbehovene men gger resultaterne
- Valg af kanaler baseret pa Customer Value-, Behavioral- og Behovsdata

11:30-12:45 Luncheon KeyNote

The Pepsi Refresh
Brand Engagement through Social Media

Moderator Speaker
Carol Krol B. Bonin Bough
Editor-in-Chief Global Director of Digital
DM News , and Social Media
Haymarket Media Inc. ‘ PepsiCo.
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MASTER CLASS
SONDAG 10.10.2010

Patrick Brand
President, Mailing
Solutions Management
Pitney Bowes

13:00-13:50 Acquisition & Retention Spotlight
Customer Communications Management

Hgr hvordan ledende virksomheder anvender CCM som som en del af deres
integrerede, multichannel kundetiltraeknings- og fastholdelses strategi

13:50-14:35 Integrated Media

Adjusting to Changes in
Consumer Buying Behavior

Suzie Brown
Chief Marketing Officer
Valassis

Hyper lokaliserede marketingplaner skraeddersyet til den individuelle forbrugers kgbs-
og beslutningsprocesser.

http://dma2010.org/attendees/special-events/master-class.php
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KEYNOTES

Carol Krol,

s | Editor in Chief,
DA ¢ DMNews,
W Haymarket Media

Bonin Bough,

Global Director of
Digital and Social Media,
PepsiCo

~ Scott Donaton,
¥ President & CEO,
"?ﬁ Ensemble

! James Cameron,
'\ Producer/Director,
Avatar

Ehtisham Rabbani,
( : VP of Product Strategy
& and Marketing,
>4 LG Mobile Phones

DAN|SH

DIRECT

The Danish Direct Community

Jacques Levy,
Global Chairman and CEO,
Sephora Worldwide

Suzanne Vranica,
Advertising Columnist,
The Wall Street Journal

Jack Dorsey,
co-Founder,
Twitter

Jeff Hayzlett,

Former CMO,

Eastman Kodak,

author of The Mirror Test

Gary Vaynerchuk, author,
New York Times bestseller,
CRUSH IT

David Jones,

Global CEOQ,

HAVAS Worldwide,
Euro RSCG Worldwide
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KEYNOTE SPEAKERS DIRECT
SONDAG 10.10.2010 oo oy

11:30-12:45 Luncheon KeyNote (del af MasterClass programmet)

The Pepsi Refresh
Brand Engagement through Social Media

Moderator Speaker
Carol Krol B. Bonin Bough
Editor-in-Chief Global Director of
DM News i Digital and Social Media
Haymarket Media Inc. \‘ PepsiCo.

{pE'FjSi

W

For fgrste gang i 23 ar annoncerede Pepsi

at de ikke ville afvikle
TV-ads ifm. SuperBowl tidligere pa aret.
Pepsi's beslutning og mange nye initiativer diskuteres.
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KEYNOTE SPEAKERS N
MANDAG 11.10.2010 e

08:30-10:25 Opening General Session & KeyNote

Lawrence M. Kimmel, Tidligere
President & CEO, CEO, Grey Direct
Direct Marketing Association Global Network
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KEYNOTE SPEAKERS DIRECT
TIRSDAG 12.10.2010 —

10:15-11:15 KeyNote

Success Has Many Fragrances:
An In-Depth Look at Global E-Commerce Titan Sephora

Jacques Levy,
Global Chairman and CEQ,
Sephora Worldwide

World Retail Hall of Fame, 2009
Chevalier de la Légion d’Honneur

FREE RETURNS with every order Sign In or Sign U for Sechors : HOME : MY ACCOUNT » : STORES : GIFT REGISTRY : HELP FREE RETURNS with every order Sign In or Sign Up for Sephors : HOME : MY ACCOUNT STORES : GIFT REGISTRY : HELP

MEN NATURAL & ORGANIC all
BRANDS | CHOOSE BRAND ~

SEPHORA COLLECTION

¥ VEW ALL PRODUCTS BY SEPHORA COLLECTION

EE
Colorful Palette
What itis:
complete shadow-and-iner palette to create two perfect looks—natural and intense.
Wihat i
i
an

makeup look has never been simpler. This palktte features Sephoras
IT MED INDSIGT

.
yeshadow in four complementary shades, along with a matte finer in
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KEYNOTE SPEAKERS
ONSDAG 13.10.2010

11:15-12:15 KeyNote

Marketing “s NeXt Connect
The Business of Social Media

Afslutningsdebat om, hvordan man kapitaliserer pa sociale platforme

Moderator Panelists

Jeff Hayzlett,

Former CMO,

Eastman Kodak,

author of The Mirror Test

Suzanne Vranica,
Advertising Columnist,
The Wall Street Journal

Jack Dorsey,
co-Founder,
Twitter

Gary Vaynerchuk,
author,

New York Times

best seller, CRUSH IT

David Jones,
Global CEO,

HAVAS Worldwide,
Euro RSCG Worldwide
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ASK-THE-EXPERTS ROUNDTABLE

@ THOUGHT LEADERSHIP SERIES
\ 4
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ASK-THE-EXPERTS ROUNDTABLE

MANDAG 11.10.2010

12:30-13:30

T % O

=

i

ROUNDTABLES

MONDAY, OCTOBER 11
12:30 p.m. =~ 1:30 p.m,

Coeme and sit in on one or several of X+ roundrahles in the exhibiz hall and gain valuable
insighes and penspectives fram dirsct markicnng expern,
n Stearegies to Generace Thousands of New Cusroeners Using Inere Mada
n Bringing the Differenr Maobake Uaers o Lifis A Mahike Marsetng Squmentation
ER Coue Togarher, Righr Now, Over SEM: How o Unire PPC and SEO Campaigns
n Driving Cusromer Engagemens with Socal Madia Dac

ﬂ Meavanag, Mulicanse] Dependencies When Evervane is Researching, Onliec
ﬂ Herw Conamer’s “Nesspectanions” Must Cliange Oue Markenng Models
Irackang Brand Senriment for Soaal Mede: lmpact and Difense

N Lyering, Social Madia inta che Dirscr Markerieng, Mix
m Case Seudy: Dyiral Marketing dunt Leaens and Opamis

BON Census 2010: Whae it Means for Ansenca’s Markerors

Making Sense of the Dscoedane Metrics of New Meadu

ASK-THE-EXPERTS —

DAN|SH

DIRECT

The Danish Direct Community

37 forskellige Roundtables at vaelge mellem

Bl 1 reclic Crandh! How ro Acquine & Grow Cosnomers im the Mew Era of Tighr Credir
r||||H|H||:|I|r|F Persaial v s a Service Frasinisent
v and Conguer: Using 1:1 Emaal Techracues s Inoease Layaley

PN e 1 Soveem Revelurion: Fxecuring o Mobile CRM Smaregy
W the Clensas Meaes o Markering: Mow sed For the BNest 14 vears

EWR T Social Media Reckonimg: Strasepies for Dirrvieg, Trackable Besulis

P Hocew 1o Ulse Valuable Pramunosal Hissory oo Dinee 38% [Impeovemens in Bespone:
18. - :
teane the 30s Marker

The Tt ool oof Sseovisae Liveraping Seectal Meswieks for Becruiving
m Muoeenmmg the Value of Your Markeoing Invesmrenc A Prcmcl Appmach
m In Toddays WK Environineene, Whar Ges a Comneercial Momced®
E Socialy Enshling Your Cirganizanion
EER 10 Generarion —"Why Email Qualiey Marserd
A Markeer'’s Guide ro Email Dieliverabaliny and Challenges
EER tiew Innovations in Subsiprion Markering
E Derer Bail: "Whar Mlakes Yoar Piece Trsh o Treasane

Rl The Mot Dinereane in Conssames Bspenenas Dinect Live Comsneicarions
EER Effective Lead Busrruring: The Ky o Doubling Conversios Ranes
EED Esplaining Language Preference Amang FareigeeBorn Larieks
Crose-Mleclis Canspaigns - Blescing Prine and Ineersceiee Programs
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THOUGHT LEADERSHIP SERIES
MANDAG 11.10.2010

13:45-14:45 Vealg mellem disse 3:

"Sell, or Else"
in the 21st Century

Brian

Fetherstonhaugh
Chairman & CEO
OgilvyOne Worldwide

Todd Herman
OgilvyOne Worldwide

Next Generation:
The Audience
Centric Web

Jesse Goranson
SVP, Account Management
The Nielsen Company

DAN|SH

DIRECT

The Danish Direct Community

Enhance
Consumer Insight
with Social Media

Chris Brogan

President
New Marketing Labs

Mark A. Chaves
Director of Media
Intelligence Solutions
SAS Institute
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THOUGHT LEADERSHIP SERIES DIRECT
TIRSDAG 12.10.2010 —

08:45-09:45 Veelg mellem disse 3:

Integrating Online
And Offline Data for
Digital and
Direct Marketing

How to Use
Your DM Advantage
and Win the Game
of Social Media

Global Marketing -
Delivering One Voice
in Many Languages

Gina Poole
Vice President Marketing
IBM Software

Pam Evans
Senior Web
Marketing Manager
IBM Software

Ui § e ‘
\ B ’ .'” XXV
i w

Jonathan Margulies
Director
Winterberry Group

Todd Greer
Senior Vice President
Acxiom Corporation

Anas Osman
Vice President
Disc. Financial Serv.

Matt O'Grady
President
Nielsen Claritas
Brad Terrell

VP & General Manager
Netezza Corporation

Richard G. Rosen
President & CEO
ROSEN

Marc Naujock
Creative Director &
Social Media Strategist
Quango

Interaction Design
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THOUGHT LEADERSHIP SERIES
TIRSDAG 12.10.2010

16:15-17:00 Veelg mellem disse 4:

A New Direct Medium
Called ...Television

David Verklin
CEO
Canoe Ventures

Corporate Risk and
Responsibility in a
Web 2.0 Environment

Michael Fertik
CEO & Founder
Reputation Defender

Traditional vs. Digital -
Which Agency Model Will
Dominate in the 2010s?

DAN|SH

DIRECT

The Danish Direct Community

Leveraging the “Voice of Your
Customer” to Achieve
Significantly Greater
Engagement and Sales Across
Social and Traditional Media

William Gaulter

CEO and Co-Founder
e-storm international
Steve Gatfield

EVP

Interpublic

Suzan Briganti
President
Totem Brand Strategy

Stuart Sproule
Managing Director
AKQA

Ernan Roman
President

Ernan Roman
Direct Marketing

Thomas Ryan
CEO
Threadless.com
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CONFERENCE TRACKS
Acquisifion Behavioral (reative :
& Lead Generafion & Trigger Markefing & Production JAMES CAMERON JACK DORSEY
Preducee/Cirector Co-Founder
Avatar Twitter, Inc

Direct & Digifol Leveraging Database,

Morketing Emerging Measurements
Fundomentals Channels & Attribution

Up-to-the-minute trends, research, and

6 e~ strategies on a range of hot marketing GARYVAYNERCHUK  B. BONIN BOUGH.
° Q v g author of New York Times ~ Global Directorof
topics — niche and broad. best seller CRUSH /T Digital and Social Media

PepsiCo

See the full Monday and Tuesday 156%2'35 ﬁgg gg

Thought Leadership lineup! THE ATH FREE —
A SAVINGS OF UP TO $2,399!

Crass-Channel Retention
Marketing & Loyalty
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[0  Maximizing Your ROMI Mix Master Class Sun, 10M0M0 A0:20 AM - 1115 AN
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[1 Customer Communications Management Master Class 3un, 1011010 100 PM-1:50 PM
[F Integrated Media Adjusting to Changes in Consumer ... Master Class Sun, 101010 1:560 PM - 2:35 PM
] AMew Mindset... Bridging Entertainment, Technolog... kKeynotes Maon, 1011110 230 AM - 10:25 AM
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[—— MONDAY, OCTOBER 11 -
DAY AND TIME 11:15 amt — 12:15 po CHANNELS
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EVENT-TRIGGERS MARKETING SOLUTIONS:
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See }'.l.ijm'x' identical evenr-trigg®gg rH;LtLuL?Hg; .

LEVELS

G = FUNDAMENTAL o = INTERMEDIATE 0 = ADVANCED
Optimized to provide the basics and General knowledge of the subject on which Designed for seasoned marketing
give you an overall introduction to the session focuses would be beneficial. professionals that actively work on the
the subject matter. subject matter being presented.
Most appropriate for ¢ needs to vendors
BtoB target audience = DMNLINE DISPLAY
* See how three competitors address an identical
= RISING STAR problem and solve it = SEARCH
i SPEAKERS: = SOCIAL MEDIA
ising stars” Bernice Grossman, President, DMRS Group, Inc.
. . : ) = TELEPHONE
Mike Fazio, Consultant, Experian
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GODE RAD DIRECT

The Danish Direct Community

_Forbered dig hjemmefra (www.dma2010.0rg)

~Jeg anbefaler MasterClass, KeyNotes og TLS

~ Check for level (F - I - A) og hav altid en plan B klar
~ Spgrg gerne de erfarne deltagere

~Kom i god tid til indlaeg

~Ga inden for 5 min. hvis indlaeg er under forventning
~Husk at der kan veere kgligt i de store sale
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http://www.dma2010.org/

TAK FOR OPMARKSOMHEDEN

OLE STANGERUP
TEL.: 4187 0232
OSA@KMD.DK
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